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Market outlook

Market pressures weigh increasingly on traditional 
broking
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Less active money being managed

Source: Morningstar, Moody’s

Fewer research 

analysts

Less research available to 

investors

Source: Bloomberg

Source: Refinitiv

Increasing regulatory 

pressures
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Evidence from academic 
studies

MiFID II and the importance of financial analysis for liquidity and 
volatility

Prof. Dr. D. Schiereck and D. Haefner, M.Sc.
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Source: TU Darmstadt

- No change in analyst coverage

- Significant decrease in stock liquidity

- Significant increase in the bid-ask spread

- Significant increase in the level of asymmetric information and idiosyncratic risk

The role of financial analysts in capital markets

- Analysts coverage significantly decreases bid-ask spread and idisyncratic risk

- MiFID II significantly increases the effect of an increase in analyst coverage on the bid-

ask spread and idiosyncratic risk

- More specifically, analyst coverage significantly reduces the asymmetric information 

costs component of the bid-ask spread

The impact of MiFID II on EU capital markets



Evidence from academic 
studies

The activities of Buy-side analysts and determinants of their stock 
recommendations
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Source: Skin in the Game Academic paper, March 2016
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Stock Recommendations

Earnings forecasts

Calls and visits sell-side analysts initiate with you

Knowledge of other investors' opinions or holdings

Calls and visits you initiate with sell-side analysts

Written reports

Management access

Industry knowledge

Very useful Not useful

How useful to you are the following services provided by sell-side analysts

Survey of 344 buy-side analysts



What investors said companies should be doing post MiFID II
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Questions investors say companies should be asking their brokers

Wie breit verteilt mein 

Broker das Research?

How much research is 

now being written on 

my firm?

How credible are my 

broker‘s analysts?

How widely does my 

broker distribute 

research?

Increase your company’s visibility with investors by…

41%

Holding a 

capital 

markets day

32%

Improving 

corporate 

website

28%

Commissioning 

research to be 

written on your 

company

25%

Undertaking 

an investor 

relations 

audit

25%

Working 

with investor 

relations 

advisors

Source: QCA/Peel Hunt – Mid and Small-Cap Investor Survey
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Investor engagement

Yesterday Today

- Heavy reliance on sell side to 

market to institutional 

investors

- Mostly face to face meetings 

& phone calls

- PDF documents are format of 

choice

- Limited / no focus on digital 

social media

- 90% of investors use digital 

channel for their investment 

decision

- IROs need to fill the gap left 

by sell side

- Google is the platform of 

choice to find information

- IROs need a digital strategy 

to engage with all relevant 

investors



Edison TV

Regular 

publications

Edison 

Explains & 

Themes

InsightsSparks

Bitesize 

briefings

Sector 

reports

Edison Research

Optimising content for a 
digital world
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Investor 

track 

analysis

Roadshows 

execution 

and 

feedback

Ongoing 

broking

Market 

pulse

IR advisory 

document

Geographic 

heat map

Shareholder 

register 

analysis and 

targeting

Investor Engagement is more than roadshows

Broking your equity story
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Targeting 

tools

Advisory

services

Roadshow 

delivery

Broking the 

equity 

story



Using new tools
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Using new tools
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Using new tools

Readership by Location -
Europe
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Using new tools

Readership by location – North America
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Case Study PPHE Hotel Group Ltd
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- UK based research & IR client

- Aim: To be included in FTSE 250 Index

- Method: Increasing visibility and with that interest in the share

- Measurements: Digital Media, creating link to sector note highlighting benefits 

of PPHE‘s business model over peer group + hyperlink to company profile page



Case Study PPHE Hotel Group Ltd
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- Outcome:

- Using digital media helped attracting investors for hosting an retail investor 

evening and one on one meetings 

- After 5 weeks more visibility could be gained

- share price developed positively

- requirements to be included in the FTSE 250 index were met



The complete offering

Support throughout the reporting cycle 
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Full-

year 

results

Quarterly

/trading 

update

Half-year 

results

Capital 

markets 

day

Initiation 

of 

coverage

Update

Bitesize

briefing

Roadshow

USA

Roadshow

UK

Investor

Track®
Investor

Track®
Investor

Track®

Update

Roadshow

Europe

Update

Bitesize

briefing

Roadshow 

feedback 

report & 

sentiment

survey

Edison TV

Market 

Pulse

Market 

Pulse

Strategic 

planning
Strategic 

planning

Time

Consulting: ongoing bespoke advisory solutions
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